
CASE STUDY     |      american kidney foundation_marketing collateral

Patient Assistance Programs 
American Kidney Fund

®

reaching out
giving hope
improving lives

“ I received a grant of $150 from you today and I don’t know how to express  
my gratitude sufficiently. It is humbling and difficult for me to realize and 
accept that after five years of kidney failure I still am unable to get on my  
feet financially. Thank you, very sincerely.”

SHARON, DIALYSIS PATIENT, NIAGRA FALLS, NY

Public Education 
American Kidney Fund

®

reaching out
giving hope
improving lives

“ I want to thank you for taking the time to answer my 
 questions. I do appreciate the advice and I will carry it out.”

HELPLINE CALLER

THE AMERICAN KIDNEY FOUNDATION WALKED TOWARDS THE FUTURE.

Rebranding efforts created a strong community movement.

CHALLENGE »   Because it depends heavily on donations and volunteer participation, The American Kidney Foundation felt the need to revitalize its 
brand to create a stronger connection to the public. 

SOLUTION »  Soloflight produced marketing materials that connect both emotionally and visually to the community through clever imagery and 
honest, heart-felt messaging. The Steps That Count charity event was rebranded to better connect with the Walk to Help theme. 

RESULTS »   The American Kidney Foundation materials were such a hit with the headquarters that the new branding was rolled out to other affiliates.

soloflight.  creatively engaging untapped markets


